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ABSTRAK 

PENGARUH INOVASI PRODUK DAN KUALITAS LAYANAN 

TERHADAP KEUNGGULAN BERSAING PADA GRIND COFFEE DI 

MARKETPLACE SHOPEE 

 

Ahmad Nauval Firdaus1, Eni Erwantiningsih2, Nurul Akramiah3,  

1Mahasiswa Fakultas Ekonomi Universitas Merdeka Pasuruan, 2,3Dosen Fakultas 

Ekonomi Universitas Merdeka Pasuruan 

Email: firnauval@gmail.com1, nurul.aidan04@gmail.com2, 

enierwantiningsih@unmerpas.ac.id3.  

 

Abstrak 

Grind Coffee adalah usaha kedai kopi di Kota Pasuruan yang menghadapi 

kesenjangan antara penjualan offline yang ramai dengan penjualan online di 

marketplace Shopee yang baru dirintis. Penelitian ini bertujuan untuk menganalisis 

pengaruh inovasi produk dan kualitas layanan terhadap keunggulan bersaing Grind 

Coffee. Metode penelitian menggunakan pendekatan kuantitatif dengan sampel 60 

responden konsumen Grind Coffee di Shopee. Teknik analisis data meliputi uji 

validitas, reliabilitas, asumsi klasik, dan regresi linear berganda. Hasil penelitian 

menunjukkan bahwa inovasi produk dan kualitas layanan secara simultan 

berpengaruh signifikan terhadap keunggulan bersaing. Secara parsial, inovasi 

produk berpengaruh signifikan, sedangkan kualitas layanan tidak berpengaruh 

signifikan. Nilai Adjusted R² sebesar 0,693 menunjukkan bahwa 69,3% variasi 

keunggulan bersaing dijelaskan oleh kedua variabel tersebut. Penelitian ini 

merekomendasikan Grind Coffee untuk terus mengembangkan inovasi produk 

sebagai faktor dominan dalam meningkatkan daya saingnya di marketplace Shopee. 

 

Kata Kunci: Inovasi Produk, Kualitas Layanan, Keunggulan Bersaing,   

Marketplace Shopee, UMKM Food and Beverage. 
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ABSTRACT 

PENGARUH INOVASI PRODUK DAN KUALITAS LAYANAN 

TERHADAP KEUNGGULAN BERSAING PADA GRIND COFFEE DI 

MARKETPLACE SHOPEE 

 

Ahmad Nauval Firdaus1, Eni Erwantiningsih2, Nurul Akramiah3,  

1Mahasiswa Fakultas Ekonomi Universitas Merdeka Pasuruan, 2,3Dosen Fakultas 

Ekonomi Universitas Merdeka Pasuruan 

Email: firnauval@gmail.com1, nurul.aidan04@gmail.com2, 

enierwantiningsih@unmerpas.ac.id3.  

 

Abstract 

Grind Coffee is a coffee shop business in Pasuruan City that faces a gap between 

busy offline sales and newly launched online sales through Shopee marketplace. 

This research aims to analyze the influence of product innovation and service 

quality on the competitive advantage of Grind Coffee. The research employs a 

quantitative approach with a sample of 60 respondents who are Grind Coffee 

consumers on Shopee. Data analysis techniques include validity tests, reliability 

tests, classical assumption tests, and multiple linear regression analysis. The 

research findings demonstrate that product innovation and service quality 

simultaneously have a significant influence on competitive advantage. Partially, 

product innovation has a significant influence on competitive advantage, while 

service quality does not have a significant influence. The Adjusted R² value of 0.693 

indicates that 69.3% of the variation in competitive advantage is explained by these 

two variables. This research recommends that Grind Coffee continue to develop 

product innovation as a dominant factor in enhancing its competitiveness in the 

Shopee marketplace. 

 

Keywords: Product Innovation, Service Quality, Competitive Advantage, Shopee 

Marketplace, Food and Beverage UMKM.
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