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ABSTRAK 

Pesatnya perkembangan e-commerce telah mendorong perubahan perilaku 

konsumen, termasuk kalangan mahasiswa yang kini semakin aktif memanfaatkan 

platform digital untuk memenuhi kebutuhan. Shopee menjadi salah satu e-

commerce terpopuler dengan menawarkan berbagai metode pembayaran, di 

antaranya Shopee Paylater dan Cash On Delivery (COD). Penelitian ini bertujuan 

untuk mengetahui pengaruh dari kedua metode pembayaran tersebut terhadap 

keputusan pembelian mahasiswa Universitas Merdeka Pasuruan. Penelitian ini 

menggunakan pendekatan kuantitatif dengan teknik analisis regresi linier berganda, 

berdasarkan data dari 87 responden. Hasil analisis menunjukkan bahwa Shopee 

Paylater dan COD secara simultan maupun parsial berpengaruh positif dan 

signifikan terhadap keputusan pembelian, dengan nilai signifikansi < 0,05. Hasil ini 

mengindikasikan bahwa fleksibilitas dalam pembayaran, rasa aman, serta 

kemudahan akses menjadi faktor penting yang memengaruhi keputusan mahasiswa 

dalam berbelanja di platform Shopee.  

 

Kata Kunci: E-commerce, Shopee, Shopee Paylater, Cash On Delivery, 

Keputusan Pembelian 
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ABSTRACT 

The rapid growth of e-commerce has driven changes in consumer behavior, 

including among university students who are increasingly utilizing digital platforms 

to meet their needs. Shopee has become one of the most popular e-commerce 

platforms, offering various payment methods, including Shopee Paylater and Cash 

On Delivery (COD). This study aims to examine the influence of these two payment 

methods on the purchasing decisions of students at Universitas Merdeka Pasuruan. 

A quantitative approach was used with multiple linear regression analysis, based 

on data from 87 respondents. The results show that Shopee Paylater and COD have 

a positive and significant effect on purchasing decisions, both simultaneously and 

partially, with a significance value of < 0.05. These findings indicate that payment 

flexibility, a sense of security, and ease of access are important factors influencing 

students' purchasing decisions on the Shopee platform.  

 

Keywords: E-commerce, Shopee, Shopee Paylater, Cash On Delivery, 

Purchasing Decision 
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