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ABSTRAK 

UD. Jati Anyar adalah perusahaan mebel di Kota Pasuruan yang dalam beberapa 

tahun terakhir menghadapi penurunan minat beli serta tekanan persaingan industri. 

Penelitian ini bertujuan menganalisis pengaruh kualitas produk, desain produk, dan 

harga terhadap minat beli konsumen UD. Jati Anyar. Metode yang digunakan ialah 

non probability sampling, dengan populasi konsumen dan teknik accidental 

sampling sebanyak 90 responden. Hasil regresi linear berganda menunjukkan 

koefisien untuk kualitas produk sebesar 0,047; desain produk 0,001; dan harga 

0,098. Uji koefisien determinasi (Adjusted R²) memperlihatkan bahwa model 

menjelaskan 82 % variasi minat beli, sedangkan 18 % dipengaruhi faktor lain. Uji 

F menghasilkan Fhitung 140,542, melebihi Ftabel 2,712, yang menandakan 

variabel kualitas produk, desain produk, dan harga secara simultan berpengaruh 

signifikan terhadap minat beli. Secara parsial, kualitas produk (Thitung 11,883) dan 

harga (Thitung 17,045) berpengaruh signifikan karena nilai Thitung lebih besar dari 

Ttabel 1,988, sedangkan desain produk tidak berpengaruh signifikan (Thitung 0,115 

< Ttabel 1,988). 

Kata Kunci: Kualitas Produk, Desain Produk, Harga, Minat Beli    
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ABSTRACT 

UD. Jati Anyar is a furniture company in Pasuruan City that in recent years has 

faced a decline in purchasing interest and pressure from industry competition. This 

study aims to analyze the influence of product quality, product design, and price on 

consumer purchasing interest at UD. Jati Anyar. The method used is non-

probability sampling, with a consumer population and accidental sampling 

technique of 90 respondents. The results of multiple linear regression show a 

coefficient for product quality of 0.047; product design 0.001; and price 0.098. The 

coefficient of determination test (Adjusted R²) shows that the model explains 82% 

of the variation in purchasing interest, while 18% is influenced by other factors. 

The F test produces an F count of 140.542, exceeding F table 2.712, which indicates 

that the variables of product quality, product design, and price simultaneously have 

a significant effect on purchasing interest. Partially, product quality (Thitung 

11.883) and price (Thitung 17.045) have a significant influence because the Thitung 

value is greater than the Ttable value of 1.988, while product design has no 

significant influence (Thitung 0.115 < Ttable 1.988). 

Keywords: Product Quality, Product Design, Price, Purchase Intention 
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