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ABSTRAK 

Perkembangan teknologi digital telah mendorong pergesaran perilaku konsumen 

dari belanja konvensional menuju belanja daring, salah satunya melalui platform 

Tiktok Shop. Penelitian ini bertujuan untuk menganalisis pengaruh voucher gratis 

ongkos kirim dan live streaming terhadap impulsive buying pada pengguna Tiktok 

Shop di Kota Pasuruan, baik secara simultan maupun parsial. Penelitian ini 

menggunakan pendekatan kuantitatif dengan teknik purposive sampling. Sampel 

terdiri dari 96 responden pengguna Tiktok Shop yang pernah melakukan 

pembelian minimal dua kali. Teknik analisis data yang digunakan adalah regresi 

linier berganda dengan bantuan aplikasi SPSS. Hasil penelitian menunjukan 

bahwa secara simultan, voucher gratis ongkos kirim dan live streaming 

berpengaruh signifikan terhadap impulsive buying (F-hitung = 73.184 dengan 

signifikansi = 0.000). Secara parsial, kedua variabel tersebut juga memiliki 

pengaruh positif dan signifikan, dengan live streaming (t-hitung =11.180) 

memiliki dampak lebih besar dibandingkan voucher gratis ongkos kirim (t-hitung 

= 2.947). Koefisien determinasi (R2) sebesar 0.611 mengindikasikan bahwa 

61.1% variasi impulsive buying dipengaruhi oleh kedua variabel tersebut. Temuan 

ini menunjukan bahwa strategi promosi berbasis digital melalui insentif voucher 

gratis ongkos kirim dan live streaming mampu meningkatkan kecenderungan 

impulsive buying di kalangan konsumen. Penelitian ini memberikan implikasi bagi 

pelaku e-commerce dalam menyusun strategi pemasaran yang efektif. 

 

 

Kata kunci : Voucher Gratis Ongkos Kirim, Live Streaming, Impulsive Buying, 

Tiktok Shop, Pemasaran Digital. 
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ABSTRACK 

The development of digital technology has shifted consumer behavior from 

conventional to online shopping, one of which is through the Tiktok Shop 

platform. This study aims to analyze the influence of free shipping vouchers and 

live streaming on impulsive buying among Tiktok Shop users in Pasuruan City, 

both simultaneously and partially. The research employs a quantitative approach 

with purposive sampling technique. The sample consists of 96 Tiktok Shop users 

who have made at least two purchases. Data analysis was conducted using 

multiple linear regression with the assistance of spss. The result indicate that 

simultaneously, free shipping vouchers and live streaming have a significant 

effect on impulsive buying (F-value = 73.184 with significance = 0.000). 

Partially, both variables also exhibit a positive and significant influence, with live 

streaming (t-value = 11.180) having a greater impact compared to free shipping 

vouchers (t-value = 2.947). The coefficient of determination (R2) of 0.611 

indicates that 61.1% of the variation in impulsive buying is influenced by these 

two variables. These findings demonstrate that digital promotion strategies, such 

as free shipping vouchers and live streaming, effectively enhance impulsie buying 

tendencies among consumers. The study provides practical implication for e-

commerce player in formulating effective marketing strategies. 

 

 

Keywords: Free Shipping Voucher, Live Streaming, Impulsive Buying, Tiktok 

Shop, Digital Marketing.  
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